Is the prospectus dead?
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And they’re not cheap to
produce

Money Resources Time

Sight






Paper is a thing of the past.
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Over half of under 25yo use digital platforms to read for SY N
pleasure

?  <25yo - When you read for pleasure, how do you read? source: SYN, Youthsight Syndicate Tracker Sight
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...Newspaper? What is this?

<25y0 - What’s your preferred method to access the news Source: SYN, YouthSight Syndicate Tracker L
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Reading a
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WHY PRINT PROSPECTUSES?




Students can order scores of them in less than 5 minutes

Please enter subject or uni | QU SEARCH I Signup/Login| 6 | +

& =—

Findacourse Findauni Prospectuses Opendays Comparisons B Reviews Advice MyFinal 5

~ GethwestoOurSikthFormTimelne .—-..

A/ Prospectuses / Request prospectuses
Select a University prospectuses ﬁ Order as many
ORDER NOW =
Su bJ ect Of Degrees ~ Enter uni name or subject B Prospectuses aS you l'i ke
interest
Showing results for 'Languages' 2o universities DESELECT ALL ({3 Select all”
University name ~ Student rating ~ The CompUniGuide ranking ~
University of Cumbria
Clbra 3 Next Openday 12-Nov-16 XhkAk (37) 21
x
% Glyndwr University *dkk (4) 125
x
B Bangor University
nmcog Next Openday 24-Jun-17 Xhk gk (45) o2
x
[ *x UEA (University of East Anglia... ***t * (4.5) 14

Wasted resources?
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Students’ Journey Conversion Model

Awareness Consideration Evaluation
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Consideration
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A close look at prospective undergraduates
at the beginning of their HE journey
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At early stages... prospectuses as used just as much as Open Days &
Peers’ advice to seek information out...

University League Tables Open Day Family/Parents Printed | Online Prospectus
Website Advice Prospectus |
e e e e e e e e e = = = = - I

5 Which of the following sources did you use extensively to find out information? .
Source: HE Marcomms Monitor, YouthSight Syndicated Dashboard / YouthSlqht



Students live their life online...
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...but Universities’ social media sites haven’t
replaced the good old prospectus!

5 Wwhich of the following sources did you use extensively to find out information? .
*  Source: HE Marcomms Monitor, YouthSight Syndicated Dashboard S|qht



And looking at
prospectuses,

2 out 3 are keen to
have paper in their
hands!

What type of prospectus would you most prefer to use? .
Source: HE Marcomms Monitor, YouthSight Syndicated Dashboard S/ YouthSight
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They have never been more important for your
students than now.
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? How 1mportant were prlnted prospectuses in your decision about which University to choose? (%very important)
Source: Higher Expectations, YouthSight Syndicated Dashboard Sight



68%

They’re influential too

38%

32%
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Open Day

31%

League Printed
Tables Prospectus

2 How influential were each of the following source? (%very influential)
Source: HE Marcomms Monitor, YouthSight Syndicated Dashboard
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ess they're used... but the most infiuential they get.
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What do your prospectlve students
expect from your prospectus then?



Printed Prospectuses are liked for practical reasons

Like having a physical copy 77%
Easier to read

Can make notes on a physical copy

Can compare to other prospectuses easily

Don't have to go back online to find information

Easier to share with friends and family

Usually more information in print

Why do you prefer a paper printed prospectus compared to an online prospectus? 1
Source: HE Marcomms Monitor, YouthSight Syndicated Dashboard / YouthSlght



1in 10 only use it exclusively to find out about the University...
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... it’s all about the Course

5 | think the main role of the university prospectus is to... .
Source: HE Marcomms Monitor, YouthSight Syndicated Dashboard Slght



' Consideration ~ Shortlist ~ Selection

ENTRY REQUIREMENTS

ENTRY REQUIREMENTS ENTRY REQUIREMENTS

&

COURSE CONTENT
STRUCTURE

COURSE CONTENT
STRUCTURE

COURSE CONTENT
STRUCTURE

§ ¢

ACCOMODATION ACCOMODATION ACCOMODATION
4 UNIVERSITY LOCATION FEES & FUNDING FEES & FUNDING
5 FUTURE EMPLOYABILITY PROSPECT UNIVERSITY LOCATION UNIVERSITY LOCATION
s Getting &nteyReguite mentsptousseGontent & Accommaedationos
7 UNIVERSITY REPUTATION « YJTURE EMPLOYABILYTY PROSPECT UNIVERSITY REPUTATION
information, fight |s crucial.
8 FEES & FUNDING PAR F LI FUTURE EMPLOYABILITY PROSPECT
9 SOCIAL LIFE/SCENE UNIVERSITY REPUTATION DEPARTMENT FACILITIES
10 DEPARTMENT FACILITIES SOCIAL LIFE/SCENE SOCIAL L|FE/SCENE
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Don’t take my word for it.






A glimpse of where is the data sourced from:

YOI.IthSiqllt OpinionPanel

Student, youth & young professional research

Executive summary  Decision timeline urce use and influence  Information needs | Marketing strategy | The Clearing process

Sample and methodology

Headines  Universitywebsite  University prospectus  Virtual open day.

Prospectus is primarily used for course information, preference for printed format

Almost half of prospective students (undergraduates and postgraduates combined) think the mail role of the prospectus is to get
course information. Only one in ten say the prospectus main role is to find out about the university.

Nearly half of prospective students prefer a printed prospectus, as they like to have a physical copy of the prospectus and think it is
easier to read. Conversely, a third prefer an online prospectus due to the speed and ease of access.
Expected content of prospectus

I Find out about courses Il Find out sbout the university Bl Find out about both

0% 10% 20% 30% 0% 50% 60% 70% 80% 90% 100%

Prospectus format preference

version [l Both online and print version equally (full o mini) I Don't know

n [ ] fullversien [l

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Advantages of the online prospectus (top five) Advantages of the paper prospectus (top five)

——

Sample and meth

Betiefor the envirorment [N <c% Headlines  Universily websiie — University pectus | Virtual open day
- —— .. PR
Gender Age Nationality
Ho selection $  Hoselection Ho selection S
@ Fiter O Compare @ Fiter O Compare @ Fiter O Compare
UG uni region School Type Social Grade
Mo selection < Noselection Mo selection ]

@ Fiter O compare

@ Fiter O compare

Prefer FT or PT PG course
~  orinterested in (UG

No selection
applicants)
®@Fiter O Compare PP
HNo selection
@ Fiter O compare
PG subject area of most UG uni group
interest Ho selection
o selection ¥ @Fiter O compare
@ Fiter O Compare
Grades Family member been to
No selection & university
No selection

@ rFiter O compare

@ Fiter O compare

All subject areas applied to

@ Fiter O compare
First choice subject area (UG
applicants)

No selection ]

@ Fiter O Compare

Desired PG institution's uni
group

No selection ]

@ Fiter O Compare
Respondent Type

HNo selection v

@ Fiter O compare

Home region

No selection ]
@ Fiter O Compare

Ethnicity

No selection &

@ Fiter O compare
UG subject area (students)

No selection ]
®Fiter O Compare

Overseas fee status

No selection ]

@ Fiter O compare

YouthSight’s Syndicated
HE Marcomms Monitor

Over 17,000 respondents,
including around 12,000
prospective undergraduates

2 years of data

Online interactive dashboard
with in-depth analysis of Open
Days, Prospectuses & Websites

YouthSight
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Thank you
Any questions?
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